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Laerdal color identity

Color palette and guide on how
to use our colors
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Colors spark ideas, create emotions, convey messages,

but most of all they help strengthen our identity.

The Laerdal color palette has been chosen to represent our brand personality, use these colors to attract
the eye and create focal points for our composition in ways that support the perception of Laerdal as a

professional, trustworthy, responsive, committed, problem-solving and collaborative company.
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The Laerdal color palette

Even though we have a color palette, it's important to note that Laerdal is a white brand.

This means that the use of white space should be a prominent feature in our designs.

White is also used to highlight and draw attention to the red of our logo and frame our images
and illustrations. In color theory, white aids in mental clarity by clearing obstacles and clutter

and encouraging the purification of thoughts and actions.

CC Only by staying true to our color palette and how we
use it, can we hope to build a strong and recognizable

impression of our brand.

White: 75%
Primary blue: 20%
Accent T or 2: 5%




Laerdal Color
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Accent 1

Accent 2

#2b809d
RGB:43/128 /157

CMYK:88/10/19 /25

Pantone 7704

#299791

RGB:41 /151 /145
CMYK:93/2/4715
Pantone 3285

#f7d6a5

RGB: 247 / 214 / 165
CMYK:0/20/41/0
Pantone 7507

#124456
RGB: 18/ 68/ 86

CMYK:93/32/26/ 61

Pantone 7708

#b0d7e7

RGB:176 /215 /231
CMYK:41/0/10/0
Pantone 2975

#094847
RGB:9 /72171

CMYK:96/21/50/ 62

Pantone 3292

#a1d9d5

RGB: 1617217 /213
CMYK:48/0/24/0
Pantone 7471

#673327
RGB:103/51/39

CMYK:24/79175 /52

Pantone 7594

#af8566
RGB:175/133 /102
CMYK:17 /46157116
Pantone 7515

#ebf7ff

RGB:230/ 247/ 255
CMYK:13/0/1/0
Pantone 656

#ddf8f8

RGB:221 /248 /248
CMYK:17/0/8/0
Pantone 317

#cf3e5

RGB:252 /243 /229
CMYK:0/5/12/0
Pantone 7604



Informative headline

A good and exciting tagline that gives
a curiosity to find out more adout us

Offic to vel inus estium si ad et perum fugiae nisqui velis erferatinim dole-
cabore ipsanim ligenisqu nemquun tionetu reperer umauidens re pratis
imperchit quamet aut perspit ioremat vera verspe provit omniataectur sinis
as de ipsant uiparchits eature volor acero doluptatio velecti tore ni quam
dolest. voluptam rem excepudipis doluptas sae dolupta tecae. Nam esecto-

() Laerdal

helpng s s

Learn more at Laerdal.com/Nam eaquia doloreste landitam
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Informative headline

A good and exciting headiine that gives a
curiosity to find out more about the content
Onseceperio officius,nis cus alibea venecae et
laborro beriandae comnim et volest est.

Lesn more ¢ LaerdslcomiNam esqia dolresta ndiam

Informative headline

A good and exciting tagline that gives
a curiosity to find out more adout us

Learn more at Laerdal.com/Nam eaquia doloreste landitam

The overall look and feel of Laerdal
design compositions should:

« Be bright and flooded with light
« Feel positive and calm

« Inspire hope



Use the Laerdal color palette to:

+ Balance the overall look and feel
« Add contrast
+ Create rhythm and tension in the composition

« Guide attention towards important information

(3 Laerdal

helping save Ives.

(F) Laerdal

helping save Ives:

Informative headline,

more concrete Informative headline,

more concrete

Viducipi tatios ex eossitam, tem rem eseque cum dis ren-
dictassi invendu rriscim invelis seniatus, opturem harchit
eceped eossecusto il inverei dilore mposam harchitatum
dis pra aut quasped igendan iscium quo dusae magnis

as corum ratem iur? Qui ipictatum es sitas intiorumque
dit qui duntorerum ipsum hilia sinus volorei caestisciae
prepudit, omnis arcita nis el mi, oceab id quam, omnis et
occae. Ut ute rero inail eum faccus stium eum fugtt quid
ut es adist mossita net explaborrum intioreprae

Viducipi tatios ex eossitam, tem rem eseque
cum dis rendictassi invendu ntiscim invelis

seniatus, opturem harchit eceped eossecusto
il inverei cillore mposam harchitatum dis pra
aut quasped igendan iscium quo dusae magni

s as corum ratem iur? Qui ipictatum es sitas
intiorumaue dit qui durtorerum ipsum hilia
sinus volorei cae

o utereroind
©  eum faccus stium eum
o fugitquidutes

Esecaborum rem fugiatu sanihic tisintia ereria dolut
Orumque dit qui duntorerum ipsum hilia dihgiksdifih sdfhs dsdfhgsdfe ifsgj fogisf.
sinus volorei cae

Hsdngfg adg dham ndfh adthdh

Agnihit vitatem velitia sintibus in re vellaccaeAndel tisplatent oditiatem. Et officidus eos as voluptat maximlor a velectores inveles eum serio blaut




Laerdal red:

Red is reserved for the Laerdal logo and should not be used in any other design elements.
The only exception to this is the need to alert users to danger or inform a user that a

wrong choice or action has been made.

() Laerdal

helping save lives




Primary color

Our primary color is blue, meaning that whenever
we use colors in our designs outside of photographs
and illustrations, blue should be visually dominant.
The primary color should not cover more than

20% of the overall design surface

() Laerdal
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@ Laerda!

helping save fves

A good and exciting headline
that gives a curiosity

Product name, 30 pt Gill Regular
A good tagline to the product, Gill Light 22 pt

SELLSHEET wwwlaerdal.com




Do:

« Use the primary color for visually

dominant objects

« Use the primary color to draw

attention to important information

Qui debitius quati il erum fugiam repro

Tatemque nobis poreptatem volor simus et as re peritas ma qui rerion- voluptatur si accus ma sequiscia volupta tionsequid quibustiant.

serume ditatib usdamendi res voluptatus essitem harchic iendisi ncipsap Officia erchicit aut eiciis a comnihit, solorep erchit is et labo. Bus aut
itaecer ioreperae eri berchic te quae nonse nobit, a cum quidebis anihill que repra quas ipicte sumquid itist, suntur, conserum cum escia vel ide
orrovitio volessum que im et volupti doluptate laboriberro volorum corrorem ut es sed ute etur? Evelicabo. Ut laborup tatus, alicae sam fuga.
eariamus etum que pa cumque reptaque ratemo tem latur a cone Tur sed modiae consequia nulluptaspe evelit magnam ius experch illabor

Ibusdae idi core estius untotasint landero

Aximus ut excerupta archiciist volorep elitas doluptiosam res dolenim intiam autatat iatur,
si occus into dus es qui dolum qui quat.

Dolor ad eossum et, optasperio beri ut qui dolorum quatio magnatis as quis rerum labor-
esti aut labo. Iciatib ustiaspid molorem ut facculla delique volupta esequistio. Et unditat.
Nam cusdaere veliquiatio. Alit, tem veraecum lique et aut alit eicat illabor eriande rfernate
lam qui venis sereperovid quid min repeles

Ibusdae idi core estius untotasint landero

Aximus ut excerupta archiciist volorep elitas doluptiosam res dolenim
intiam autatat iatur; si occus into dus es qui dolum qui quat.

Dolor ad eossum et, optasperio beri ut qui dolorum quatio magnatis as
quis rerum laboresti aut labo, Iciatib ustiaspid molorem ut facculla delique
volupta esequistio. Et unditat.

Nam cusdaere veliquiatio. Alit, tem veraecum lique et aut alit eicat illabor
eriande rfernate lam qui venis sereperovid quid min repeles

Colored box to highlight any text or

to create a more interesting layout.

@ Laerdal

helping save lives

© LAERDAL Al rights reserved, 08201841 For more information, visit www.laerdal.com




Use gradients to balance the overall design

The primary color may also be used in various gradients if there is a need to balance the design

with lighter or darker colors to balance the other visual elements of the composition.

Primary 200 Primary 50

Primary 800



@ Laerdal

helping save lives

Informative
headline, more
concrete

Viducipi tatios ex eossitam, tem rem
eseque cum dis rendictassi invendu
ntiscim invelis seniatus, opturem
harchit eceped eossecusto il inverei
cillore mposam harchitatum dis pra
tisintia ereria dolut ante nobis

Webadress or something else dfggadhf dftext we want to stand out. dfgsdfhd hfh dfhsdfh dfshdsfhdfadf

Training adapted to you provides confidence
and enhances the ability to learn

Offic to vel inus estium si ad et perum fugiae nisqui velis erferatinim dolecabore ipsanim ligenisqui nemquun tione-
tu reperer umquidenis re pratiis imperchit quamet aut perspit iorernat vera verspe provit omniataectur sinis as de

ipsant ulparchitis eature volor acero doluptatio velecti tore ni quam dolest, voluptam rem excepudipis doluptas sae @

Learn More 7
helping save lives

In this example, a light gradient is used as background for the text. This benefits
the overall balance of the design as the main image has several large areas of

dark colors.

In this example, the balance between the image and other color elements is
maintained with the use of a dark gradient of the primary color
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Accent colour

Our accent color is Teal (green) and Sand (brown).
Accent colors are used as support for the primary
color when the balance and structure of the design
needs additional color support.

Accent colors should maximum cover 5% of the total
design surface.



Do:

« Use accent colors for supportive

non-dominant elements

« As with the primary color, use
accent color gradients to balance

the overall design

Don’t;

« Use accent colors without the primary color

« Use both accent colors at the same time

STROKE

ISAN EMERGENCY

Time is critical for survival.
Learn the warning signs of a stroke

Sudden confus s dd trouble
trouble speal g g

understanding,

Sawing time means saving lives. Be prepared.

Learn more about simulation training for stroke:
www.laerdal.com

SEPSIS

KNOW THE SIGNS

The warning signs

§ ~00+~-®©

Fever Short of breath Rapid pulse

Confirming servere sepsis

e O D

Low blood Confusion or altered Low blood
oxygen mentalstatus  pressur re

Things to do FAST

-/éT

CallEMS  Antibiotics IV fuids

Learn more about simulation training for Sepsis Eﬁ

www.laerdal.com DT




Use gradients to balance the overall design

The accent color may also be used in various gradients if there is a need to balance the design

with lighter or darker colors to balance the other visual elements of the composition.

Accent 1_800 Accent 1_ 200 Accent 1_ 50

Accent 2_800 Accent 2_ 500 Accent 2_ 50




Use accent gradients

if needed in the layout
to make the layout and
storytelling more clear.

PATIENT
SAFETY

LOBAL PUBLIC HEALTH ISSUE

There is a
1in 300 chance
of a patient being

Diagnostic errors account for Healthcare-associated

harmed in a
6-17% percent of all adverse il infections occur in 14
events in hospitals. out of every 100 patients.
50% of this 1in 4 patients are
patient harm harmed whilst
is preventable. receiving primary

/\ and ambulatory
/\/ health care.

More than
40 million adverse
events occur to
patients duri
hospitalization.

Simple, low-cost
controls such as
hand hygiene can
reduce infections
by more than 50%.

In Europe, more than It is estimated that medical errors
3 million people cost the United States $ 19 billion
contract hospital a year. Global estimates are
infections each year. rillions of dollars.

Due to: Additional hospitalization, litigation costs, infections,

disability, lost productivity and medical expenses.

Learn more about patient safety:
www.laerdal.com

Idfgdmdh
Tatemaue nobis poreptatem volor simus et as re peritas ma qui rerionserume ditatb usdamend res voluptatus essitem harchic iendisi ncipsap itaecer
foreperae eri berchic te quae nonse nobit,a cum quidebis anihil orrovitio volessum que im et volupti doluptate laboriberro volorum eariamus etum
que pa cumque reptaque ratemo tem latur a cone voluptatur s accus ma sequiscia volupta tionsequid quibustiant.

Mdhgalhsadsngadig
Ofica erchicit aut eicis a comihit, solorep erchit s et labo. Bus aut que repra quas ipicte sumaquid itst, suntur; conserum cum escia vel ide corrorem
ut s sed ute etur? Evelicabo. Ut aborup tatus,alicae sam fuga. Tur sed modiae consequia nullptaspe evelit magnam ius experch ilabor

w B d e

Video Debriefing Point of care Ultrasound ~ Patient Monitoring  Ventiation Management Bleeding Control

W

Kndsfgndsfhg dfhdfh dsfhfdhdf

Kdfshsfhs Kdfshsfhs

1. fgh fghsig
2. fghsfghsght
3. dhdh

1. fgh foghsfe
2. foghsfghsght
3. dhdm

Colored box to highlight any

text or to create a more

interesting layout. - -
-

@ Laerdal

elping save ves

For more information, visit www.laerdal.com
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